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EAST Search History (Prior Art) 



Ref # 


Hits 


Search Query 


DBS 


Default 
Operator 


Plurals 


Time Stamp 


L1 


1912 


(customer consumer user) 
near2 (opinion impression 
feedback) near2 data 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/13 
08:34 


L2 


138 


(customer consumer user) 
near2 (attitude feeling) 
near2 (indicat$3 scor$3 
rating rate) 


us- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/13 
08:35 


L3 


8 


1 and 2 


us- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 
ON 


2011/09/13 
08:35 


L4 


58 


(customer consumer user) 
near2 (attitude feeling) 
near2 (indicat$3 scor$3 
rating rate) and (opinion 
feedback impression) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


2011/09/13 
08:36 


L5 


16 


(customer consumer user) 
near2 (attitude feeling) 
near2 (indicat$3 scor$3 
rating rate) same (opinion 
feedback impression) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/13 
08:36 


L6 


4754 


(customer consumer user) 
near2 (attitude feeling 
impression opinion 
feedback) near2 (indicat 
$3 scor$3 rating rate) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/13 
08:49 


L7 


139 


(customer consumer user) 
near2 (attitude feeling 
impression opinion 
feedback) near2 (indicat 
$3 scor$3 rating rate) and ; 
attitude 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/13 
08:49 


L8 


37 


(customer consumer user) 
near2 (attitude feeling 
impression opinion 
feedback) near2 (indicat 
$3 scor$3 rating rate) and 
attitude and impression 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/13 
08:49 
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L9 


24 


(customer consumer user) 
near2 (attitude feeling 
impression opinion 
feedback) near2 (indicat 
$3 scor$3 rating rate) and 
attitude and impression 
and predict$3 


US- 

PGPUB; 
USPAT; 
EFO; JFO 


OR 


ON 


2011/09/13 
08:49 


S1 


254 


((yingbo near2 li) (peng 
near2 sineng) (abdelazia 
near2 guergahi)).inv. 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


06:32 


iS2 


4 


((yingbo near2 li) (peng 
near2 sheng) (abdelazia 
near2 guergahi)).inv. and 
(sales (needs near2 
management)) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:33 


S3 


44546 


(sales transaction 
purchase interaction 
exchange) nearS 
(planning design 
management) 


US- 

USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 


S4 


44593 


(customer consumer 
purchaser buyer) near2 
(needs) 


US- 

PGPUB; 
USPAT; 
EPO; JPO ; 




ON 


06:35 


S5 


3293 


oo ana iyv 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


06:35 


|S6 


29248 


(customer consumer 
purchaser buyer) near2 
(impression opinion 
feedback response rating 
scor$3 perspective) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:36 


S7 




ob ana ob 


US- 

PGPUB; 
USPAT; 
EPO; JPO : 


OR 


ON 


06:36 




4668 


(customer consumer 
purchaser buyer) near2 
(impression opinion 
feedback response rating 
scor$3 perspective) same 
(attitude status ranking 
criteria characteristic 
confidence) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:36 


S9 


343 


S5 and SB 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:37 
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S10 


10492 


(analyze analysis evaluat 
$3 assess$4) with 
(impression opinion 
feedback response rating 
scor$3 perspective) with 
(predict$3 forecast$3 
estimat$3) 


US- 

PGPUB; 
USPAT; 
EFO; JFO 


OR 


ON 


2011/09/12 
06:38 






oy ana on u 


PGPUB; 
USPAT; 
EPO; JPO 






on-i i /no/ i o 

06:38 


§12 


1 


(customer consumer 
purchaser user buyer) 
near2 resource same (user 
purchaser buyer customer 
consumer) near3 
(impression opinion 
feedback response rating 
score perspective) and 
(impression opinion 
feedback response rating 
scor$3 perspective) with 
(attitude and status and 
(rank$3 criteria) and 
characteristic) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:41 


S13 


728 


(customer consumer 
purchaser user buyer) 
near2 resource same (user 
purchaser buyer customer 
consumer) nearS 
(impression opinion 
feedback response rating 
score perspective) and 
(impression opinion 
feedback response rating 
scor$3 perspective) with 
(attitude status (rank$3 
criteria) characteristic) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:41 


S14 


15 


(customer consumer 
purchaser user buyer) 
near2 resource same (user 
purchaser buyer customer 
consumer) near3 
(impression opinion 
feedback response rating 
score perspective) and 
(impression opinion 
feedback response rating 
scor$3 perspective) with 
(attitude status (rank$3 
criteria) characteristic) 
and (customer consumer 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:42 
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purchaser buyer) with 
confiden$2 and 
(transaction purchase 
exchange interaction sale) 
and (histor$4 past 
previous) 










S15 


0 


("2011/0035228").URPN. 


USPAT 


OR 


ON 


2011/09/12 
06:46 


S16 


9642 


(predict$3 estimat$3 
forecast$3) with 
(customer consumer user 
purchase buyer) with 
(impression opinion 
feedback response rating 
scor$3 perspective) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:47 


S17 


18 


((predict$3 estimat$3 
forecast$3) with 
(customer consumer user 
purchase buyer) with 
(impression opinion 
feedback response rating 
scor$3 perspective)) and 
(impression opinion 
feedback response rating 
scor$3 perspective) with 
(attitude and status) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:47 


S18 


123 


customer near2 needs 
near2 management 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:50 


S19 


104 


customer near2 needs 
near2 management and 
(impression opinion 
feedback response rating 
scor$3 perspective) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:50 


S20 


33 


customer near2 needs 
near2 management and 
(impression opinion 
feedback response rating 
scor$3 perspective) and 
(predict$3 forecast$3 
estimat$3) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:50 


S21 


7 


customer near2 needs 
near2 management and 
(impression opinion 
feedback response rating 
scor$3 perspective) and 
(predict$3 forecast$3 
estimat$3) and confidence 


us- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:50 
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S22 


26 


S20 not S21 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


201 1/09/1 2 
06:51 


S23 


7 


sales near2 management 
with (customer consumer) 
near2 resource 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:55 






sales near2 (design plan 
planning management) 
with (customer consumer) 
near2 resource 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 




on-i -i /no/ i o 

06:55 


S25 


1986 


sales near2 (design plan 
planning management) 
and (user customer 
consumer) nearS 
(impression opinion 
feedback response rating 
scor$3) 


US- 

PGPUB; 
USPAT; 
EF^; JF^ 


OR 


ON 


2011/09/12 
06:56 


S26 


82 


sales near2 (design plan 
planning management) 
same (user customer 
consumer) nearS 
(impression opinion 
feedbacl^ response rating 
scor$3) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:56 


S27 


7 


sales near2 (design plan 
planning management) 
same (user customer 
consumer) nearS 
(impression opinion 
feedback response rating 
scor$3) and (analysis 
analyze evaluat$3 assess 
$4) with (impression 
opinion feedback response 
rating scor$3) same 
(predict$3 forecast$3 
estimat$3) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:57 


S28 


0 


("2009/031 9344"). URPN. : 


USPAT 


OR 


ON 


2011/09/12 
06:58 
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S29 


14 


sales near2 (design plan 
planning management) 
same (user customer 
consumer) nearS 
(impression opinion 
feedback response rating 
scor$3) and (analysis 
analyze evaluat$3 assess 
$4) with (impression 
opinion feedback response 
rating scor$3) and (predict 
$3 forecast$3 estimat$3) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
06:59 


S30 


95766 


(receiv$3 input retrieve) 
with (user consumer 
customer) near3 (opinion 
impression feedback 
response rating scor$3) 


us- 

USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 


S31 


229 


((receiv$3 input retrieve) 
with (user consumer 
customer) near3 (opinion 
impression feedback 
response rating scor$3)) 
and (opinion impression 
feedback response rating 
scor$3) with (attitude) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
07:01 


S32 


24 


((receiv$3 input retrieve) 
with (user consumer 
customer) near3 (opinion 
impression feedback 
response rating scor$3)) 
and (opinion impression 
feedback response rating 
scor$3) with (attitude and 
status) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
07:01 


S33 


5437 


(sales transaction 
purchase exchange 
interaction) near2 (event 
action interaction 
transaction exchange 
purchase) with (evaluat$3 
assess$4 analysis analyze ; 
review) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
07:05 
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S34 


1894 


(sales transaction 
purchase exchange 
interaction) near2 (event 
action interaction 
transaction exchange 
purchase) with (evaluat$3 
assess$4 analysis analyze 
review) and (customer 
consumer user) near2 
(opinion feedback 
impression response 
rating scor$3) 


US- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
07:05 


|S35 


32 


(sales transaction 
purchase exchange 
interaction) near2 (event 
action interaction 
transaction exchange 
purchase) with (evaluat$3 
assess$4 analysis analyze 
review) and (customer 
consumer user) near2 
(opinion feedback 
impression response 
rating scor$3) and 
((customer consumer user 
purchaser buyer) same 
confidence same 
(transaction purchase 
interaction exchange 
sales) same (histor$4 past 
previous)) 


us- 

PGPUB; 
USPAT; 
EPO; JPO 


OR 


ON 


2011/09/12 
07:06 



EAST Search History (I nterference) 



<This search history is empty> 
9/13/2011 8:52:44 AM 

C:\ Documents and SettingsV szagarellal \ My DocumentsV EAST\ Workspaces 
\ 10599449_Needs Management Sales Design.wsp 
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